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Preview of 2025

Although we do not have a full year of 2025 I
data, a preview of available data indicates strong

lodging performance, with both occupancy

and ADR increases during the previous winter

and summer. We expect double-digit revenue

and TOT growth for the year. We will report the |
complete picture later this year. |

For more information on this report or
additional strategy and analytic services,
contact Carl Ribaudo at carl@smgonline.net.

For more information on this report or
additional strategy and analytic services,
contact Carl Ribaudo at carl@smgonline.net.

Photos: Carl Ribaudo, All rights reserved.
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n 2024

» Total taxable room revenue grew to $652 million in
2024, up 2.8 percent from
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ADR TREND REVENUE TREND
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Figure 13 demonstrates the/g #sing morge than enough to offset the decrease in occupancy
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